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Important notice
The information contained in this document (the “Corporate Presentation”) has been prepared by Audioboom Group plc (“Audioboom”). Audioboom is a UK company quoted on AIM, a market operated
by London Stock Exchange plc. This corporate presentation has not been fully verified and is subject to material updating, revision and further verification and amendment without notice. This Corporate
Presentation has not been approved by an authorised person in accordance with Section 21 of the Financial Services and Markets Act 2000 (as amended) (“FSMA”) and therefore it is being provided for
information purposes only.

Allenby Capital Limited (“Allenby Capital”) is acting in the provision of corporate finance business to Audioboom, within the meaning of the Financial Conduct Authority’s Conduct of Business Sourcebook
(“COBS”), and no one else in connection with the proposals contained in this Corporate Presentation. Accordingly, the recipients should note that Allenby Capital is neither advising nor treating as a client
any other person and will not be responsible to anyone other than Audioboom for providing the protections afforded to clients of Allenby Capital under the COBS nor for providing advise in relation to the
proposals contained in this Corporate Presentation.

While the information contained herein has been prepared in good faith, neither Audioboom nor any of its directors, officers, agents, employees or advisers give, have given or have authority to give, any
representations or warranties (express or implied) as to, or in relation to, the accuracy, reliability or completeness of the information in this Corporate Presentation, or any revision thereof, or of any other
written or oral information made or to be made available to any interested party or its advisers (all such information being referred to as “Information”) and liability therefore is expressly disclaimed.
Accordingly, neither Audioboom nor any of its directors, officers, agents, employees or advisers take any responsibility for, or will accept any liability whether direct or indirect, express or implied,
contractual, tortious, statutory or otherwise, in respect of, the accuracy or completeness of the Information or for any of the opinions contained herein or for any errors, omissions or misstatements or for
any loss, howsoever arising, from the use of this Corporate Presentation.

The views of Audioboom’s management/directors and/or its partners set out in this document could ultimately prove to be incorrect. No warranty, express or implied, is given by the presentation of these
figures here and investors should place no reliance on Audioboom’s estimates cited in this document.

This Corporate Presentation may contain “forward-looking statements” that involve substantial risks and uncertainties, and actual results and developments may differ materially from those expressed or
implied by these statements. These forward-looking statements are statements regarding Audioboom’s intentions, beliefs or current expectations concerning, among other things, Audioboom’s results of
operations, performance, financial condition, prospects, growth, strategies and the industry in which Audioboom operates. By their nature, forward-looking statements involve risks and uncertainties
because they relate to events and depend on circumstances that may or may not occur in the future. These forward-looking statements speak only as of the date of this Corporate Presentation and
Audioboom does not undertake any obligation to publicly release any revisions to these forward-looking statements to reflect events or circumstances after the date of this Corporate Presentation.

This Corporate Presentation should not be considered as the giving of investment advice by Audioboom or any of its directors, officers, agents, employees or advisers. In particular, this Corporate
Presentation does not constitute or form part of any offer or invitation to subscribe for or purchase any securities and neither this Corporate Presentation nor anything contained herein shall form the
basis of any contract or commitment whatsoever. No reliance may be placed for any purpose whatsoever on the information or opinions contained in these slides or the Corporate Presentation or on the
completeness, accuracy or fairness thereof. In particular, any estimates or projections or opinions contained herein necessarily involve significant elements of subjective judgment, analysis and
assumptions and each recipient should satisfy itself in relation to such matters.

Neither the issue of this Corporate Presentation nor any part of its contents is to be taken as any form of commitment on the part of Audioboom to proceed with any transaction and the right is reserved to
terminate any discussions or negotiations with any prospective investors. In no circumstances will Audioboom be responsible for any costs, losses or expenses incurred in connection with any appraisal
or investigation of Audioboom. In furnishing this Corporate Presentation, the Company does not undertake or agree to any obligation to provide the recipient with access to any additional information or to
update this Corporate Presentation or to correct any inaccuracies in, or omissions from, this Corporate Presentation which may become apparent.

Neither this Corporate Presentation nor any copy of it may be (a) taken or transmitted into Australia, Canada, Japan, the Republic of Ireland, the Republic of South Africa or the United States of America
(each a “Restricted Territory”), their territories or possessions; (b) distributed to any U.S. person (as defined in Regulation S under the United States Securities Act of 1933 (as amended)) or (c)
distributed to any individual outside a Restricted Territory who is a resident thereof in any such case for the purpose of offer for sale or solicitation or invitation to buy or subscribe any securities or in the
context where its distribution may be construed as such offer, solicitation or invitation, in any such case except in compliance with any applicable exemption. The distribution of this document in or to
persons subject to other jurisdictions may be restricted by law and persons into whose possession this document comes should inform themselves about, and observe, any such restrictions. Any failure
to comply with these restrictions may constitute a violation of the laws of the relevant jurisdiction.
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Revenue  & Per formance  Summar y

• $11.8 million revenue – up 20% on H1 19 despite 
impact of Covid-19 pandemic during the period

AUDIOBOOM H1 REVENUE (US $M)
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Source: IAB Podcast Revenue Study 2020

2020 Revenue Growth: Audioboom 20% v Industry 14.7%

3 YR CAGR: Audioboom 64% v Industry 37%
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Global  Leader  in  Podcast ing

USA Top Publishers Australia Top 
Publishers

6th largest podcast publisher in the United States Biggest international podcast publisher in Australia

Source: Triton Digital Podcast Reports, June 2020

Key consumption data points;
74 million+ downloads per month globally
21 million unique listeners
40 million downloads in US, 12 million in UK
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Audioboom – Creat iv i ty,  Qual i ty  and  Content

H2 2020 SHOWS IN DEVELOPMENT:
DARK AIR STARRING RAINN WILSON 
DANCE MOMS 
HUDDLED MASSES 
CRIME WEEKLY
DAYS THAT SHOOK THE WORLD

2020 – a meaningful shift of the business towards content development, creative bravery, and quality production 

Audioboom’s production arm expanded the Audioboom Originals Network, struck a co-production partnership with 
Future Publishing,  delivered a new season of the official Formula One podcast, and developed new shows with the 
Toast News Network and Main Event Media

ORIGINALS NETWORK PRODUCTION SERVICES CO-PRODUCTION

22 SHOWS
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Covid Impact  – F i t  For  Bus iness

DISTRIBUTION AD TECH & SALES DATA & MARKETING

Directors consider strategic partnerships developed during H1 2020 will enable Audioboom to emerge from 
Covid-19 in a position of strength

Consumption & Ad Inventory Supply – returned to pre Covid-19 levels during Q2 2020

Advertiser Demand – deep decrease across Q2 2020. Signs of recovery for H2 2020

Distribution deals with Pandora and 
Amazon music put Audioboom podcasts in 
front of 140m new potential listeners

Deepened relationships with advertisers 
globally through expanded sales, audience 
data, and attribution metrics

Audience insights allow dynamic 
content/creative decisions for podcasters. 
Triton Podcast Reports highlight global 
leadership
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ACQUIRE CONTENT MAKE CONTENT ACCESS CONTENT

Growth Strategy

ORIGINALS NETWORK

200 TOP TIER PODCASTS

HOSTED & DISTRIBUTED VIA 
AUDIOBOOM TECH

MONETISED THROUGH PREMIUM 
SALES AND PROGRAMMATIC AD 
NETWORKS

SHOWS DEVELOPED & PRODUCED BY 
AUDIOBOOM’S PRODUCTION ARM

22 AUDIOBOOM ORIGINALS SHOWS + 
PRODUCTION SERVICES ON 7 SHOWS

5 NEW SHOWS LAUNCHING IN H2 2020

INVESTMENT IN PRODUCTION TALENT & 
FACIILITIES

IN-HOUSE AGENCY SPECIALISING IN 
PODCAST ADVERTISING

MONETISE PODCASTS OUTSIDE 
AUDIOBOOM NETWORK

ACCESS TO 50,000+ PREMIUM 
PODCASTS

REPRESENT BRAND CLIENTS TO 
EXECUTE AD SPEND
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F inanc ia l  H igh l ights  for  H1  2020

Revenue increased by 20% to US$11.8m (H1 19: US$9.8m)

US$4.3m of cash reserves as at 30 June 2020, representing Group cash of US$0.8m and US$3.5m of 
the SPV loan facility remaining undrawn

Adjusted EBITDA loss improved to US$1.2m (H1 19 loss: US$1.4m)

Entered into a two-year US$4m secured loan facility arrangement with SPV Investments Limited, a special purpose 
vehicle owned by both Michael Tobin, the Company’s Chairman, and Candy Ventures sarl, the Company’s largest 
shareholder. The loan has enabled the Company to access funding without equity dilution of the Company’s 
shareholders. The facility should provide sufficient funding through to forecast sustainable positive cash generation 
on a monthly basis

Group loss for the period significantly improved to US$2.0m (H1 2019 loss: US$2.8m)
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KPI  One  – Brand Count
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AUDIOBOOM BRAND COUNT

Brand Count measures Audioboom’s growth in active customers, showing the number of brands who have spent money advertising with 
Audioboom during the quarter.

Q2 2020 = 234 Brands

Annual growth of 10% (Q2 20 v Q2 19)

17% decline from Q4 19 peak due to impact of Covid-19

Key Drivers of KPI Growth
- adding new content genres to widen brand appeal
- overall market growth of brands advertising in podcasts
- optimal campaign performance with major agencies 
resulting in new clients being added
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KPI  Two – Premium Ad Impress ions

AUDIOBOOM PREMIUM AD IMPRESSIONS BY QUARTER (M)

Premium Ad Impressions measures the total monetizeable inventory Audioboom can access for high-value advertising campaigns sold by our in-
house Sales teams

H1 2020 = 854M available advertising impressions

Annual growth of 24% (H1 19 v H1 20)

KPI down 10% from H2 19 due to a) switch to IAB V2 
Measurement Standard, and b) impact of Covid-19

Key Drivers of KPI Growth
- signing new Tier 1 shows for sales representation
- increasing the number of available ad slots per 
episode
- launching new Audioboom Originals shows
- organic audience growth across premium network
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Switch to IAB V2 Metrics in Jan 2020
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KPI  Three  - ECPM
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AUDIOBOOM E-CPM BY QUARTER (US $)

E-CPM represents the value Audioboom is able to extract from a set amount of content consumption across the network – 1,000 downloads. 
It is a measure of how we optimize the available supply of available advertising inventory.

Q2 2020 = US $25.32

Annual decrease of 4% (Q2 19 v Q2 20)

Down 34% from Q1 20 peak due to Covid-19.

Key Drivers of KPI Growth
- increasing advertising fill rate across the premium 
network
- increasing advertising CPMs
- selling second sales window - archive and back-catalogue
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Summar y  & Out look

Audioboom continues its growth story despite Covid-19. 20% H1 20 growth outpaces the industry by 36%*

Significantly reduced EBITDA loss, overall loss, and cash burn

Ad inventory supply remains strong, while advertiser demand is increasing post Covid-19 – confident in H2 growth

New partnerships supporting Ad Tech, Sales, Marketing, and Content Development ensure Audioboom is fit for business 
post Covid-19

Focus on production and creative content development sets the tone for strategic focus over the next 3 years 

Audioboom positioned as a global leader in an industry that has shown strong resilience and continues to grow

Review of strategic options and Takeover Code formal sale process is ongoing and Board, management and Raine Advisors 
remain engaged with a number of interested parties

*Audioboom H1 20 revenue growth of 20% versus IAB’s July 2020 Podcast Revenue Report growth expectation of 14.7% for the US podcast industry over the 2020 
full year.
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CONTACT US

Stuart Last
Chief Executive Officer
stuart@audioboom.com

Brad Clarke
Chief Financial Officer
brad@audioboom.com
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